Priory Belvoir Media Studies
Curriculum Intent
The primary intent of the GCSE Media Studies curriculum is to offer out students the opportunity to explore and engage with a wide variety of media texts, both past and present, in order to allow them to question, define and distinguish their place in the world. We focus on four key media concepts: Media Audiences, Media Representation, Media Industries, and Media Language. Within these four areas, we also consider the contexts in which our set texts were created in order to further understand how texts are influenced by and are representative of specific eras in time. Examples of all the following media forms will be studied:
· Advertising and marketing
· Film
· Magazines
· Music video and online, social and participatory media
· Newspapers
· Radio
· Television
· Video games
Additionally, students are given the opportunity to design, create and evaluate their own media product as part of the course, alongside the formal written GCSE examinations. This ensures that students of varying academic abilities are able to access the course and gain a high level qualification. 
As a new subject to the options block, we have not yet developed our cultural capital opportunities; however, this is set to change over the course of the next few years. We have looked into various options for allowing students to engage with the media outside of the classroom and are currently looking into educational visits to the Warner Bros. Studio Tour London: The Making of Harry Potter, alongside potential visits to Confetti college in Nottingham city centre. Our aim is to widen to our students’ understanding of career paths within the media and how their qualification could help them with their further studies and careers. 

Curriculum Implementation 
We currently follow an adapted version of Route 2 (as suggested by Eduqas), which develops students’ understanding of the key concepts of media studies in a logical, more straight forward manner. Students initially study print texts at the beginning of Year 10, then move on to radio, and finally end the year with 12 weeks spent on their NEA work (coursework). Year 11 currently begins with an introduction to audio visual analysis focusing on TV, specifically Crime Drama, then we move on to Music Videos and the artists’ corresponding websites, finally ending with a strong focus on the final examinations in the summer term. 
Most formal exam practice will take place after all set products have been studied; however, exam style questions will be practiced throughout Year 11, based on the key concepts being studied in relation to the set products. Students will also sit a mock examination for Component 1 during the school’s mock exam period in November. 

Curriculum Impact
· To successfully prepare students for their Media Studies GCSE examinations
· To encourage students to carefully consider their own understanding and consumption of the media in its various forms
· To promote a healthy curiosity of the wider world and the way it is represented by the media
· To encourage students to study media at A Level and beyond
· To provide cultural experiences and educational opportunities related to different areas of the media
