Priory Belvoir Business

Curriculum Intent
The primary intent of our Business curriculum at Belvoir is to equip students with the knowledge and skills required to thrive in a dynamic, competitive and ever-evolving global economy. We are ambitious for our students. We want every learner to understand how business knowledge is not only a gateway to academic success but also a foundation for future careers, financial independence, and informed citizenship.

Our curriculum is designed to improve life chances, offering opportunities for achievement to all. We carefully select case studies and business contexts that reflect both local and global perspectives, helping students to understand the relevance of business in their own lives and in the wider world.

Serving a rural community, our curriculum is designed to help students make sense of the economic and entrepreneurial landscape around them. We explore local business models and challenges while also exposing students to diverse business environments and global enterprises.

All students at Belvoir are encouraged to be active participants in their learning. Time management, problem-solving, financial literacy, and strategic thinking are central to our curriculum. We prepare students not only for examinations but for the wider world of employment, enterprise, and economic decision-making.

Central to our curriculum is the belief that students should understand the purpose and impact of business activity. We foster this through engaging lessons, real-world examples, and opportunities to explore ethical, environmental, and social dimensions of business. All of our students are thinkers, planners, and future leaders.

We develop our students’ cultural capital through the study of influential entrepreneurs, global brands, and economic systems. We expose them to a range of business models, from sole traders to multinational corporations, and provide enrichment experiences that show how business shapes society.

Our curriculum is aligned with the AQA GCSE Business specification. It is sequenced to allow students to build knowledge logically and revisit key concepts regularly. 




We deem our key knowledge as the ability to:
· Understand and apply core business concepts such as marketing, finance, operations, and human resources.
· Analyse and evaluate business decisions using real-world examples.
· Interpret and use financial data to make informed decisions.
· Communicate business ideas clearly and persuasively.
· Understand the external influences on business activity, including economic, legal, and technological factors.
· Develop entrepreneurial thinking and strategic planning skills.

Curriculum Implementation
· Thematic and functional approach to business topics across KS4.
· Classroom environments are rich in business vocabulary and real-world examples.
· Enrichment opportunities include enterprise challenges, guest speakers, and visits to local businesses.
· Use of memory recall strategies and regular low-stakes quizzes to embed knowledge.
· Explicit teaching of financial literacy and business terminology.
· Use of case studies and current events to contextualise learning.
· Structured exam preparation and practice embedded throughout Year 11.

Curriculum Impact
· Students are secure in their understanding of core business concepts and terminology.
· Students are equipped with the skills and knowledge to pursue further education, apprenticeships, or employment in business-related fields.
· Students develop the cultural, economic, and societal capital to become informed and active participants in the economy.
· Students leave Belvoir with the confidence to engage in entrepreneurial activity, financial planning, and strategic decision-making.
